
Call For Entries
Contest

Greetings from the National 
Youth Council.  We represent 
the one-third of American Red 
Cross volunteers who are under 
age 25.  We bring our creativity 
and passion to the lifesaving 
work of the Red Cross. 

This year, the National Youth 
Council is launching a contest 
to create a modern t-shirt design 
just for young blood donors.  

All presenting donors on a high 
school or college campus in the 
United States will receive this 
snazzy shirt as a thank you gift 
while supplies last.  

More Info 

Selection 

Contest submissions will be assessed based 
on content, creativity and design quality.  A 
panel of American Red Cross youth and young 
adult volunteers and blood donors will judge 
contest entries.   

Incentives  

Your design will be featured on 600,000 
t-shirts distributed at Red Cross blood drives 
across the country. 

You’ll have a major design to add to your 
portfolio.  

You’ll receive $1,000.00 cash compensation. 

You and your work will receive media exposure.  

Timeline

Friday, March 21  
Submit your design via e-mail to 
designcontest@usa.redcross.org as a .jpeg 
or .gif file.  See details at http://www.
redcrossyouth.org/design-contest.  You 
will receive confirmation of your entry.

Friday, April 4  
Winners and non-winners will be notified. 

August 2008 – June 2009  
T-shirts will be distributed at high school and 
college blood drives across the country. 

Design Tips

Strive for eye-catching and creative, but also 
wearable and practical.  Something that will 
inspire others to donate blood.  

Because of stringent graphic standards 
requirements, do not use the American Red 
Cross name or logo in your design.  These will 
be added to the t-shirt sleeve.

Designs can fit anywhere on the t-shirt body 
(except seams), and creative use of the t-shirt 
space is encouraged.

Designs should be initially submitted as JPEGs 
or GIFs, along with name, email address, phone 
number and a short description of the concept.  
If selected as a finalist, you must re-submit the 
design in one of these formats: .eps, .psd, .ai, 
or .indd.  

You may enter as many designs as you like.

Judging will be done anonymously and designs 
will be selected on the basis of content, 
creativity and design quality.

All finalists will receive a copy of the t-shirt.

Rules/Legal   

The contest is open to everyone.  Teams may 
participate in the contest, provided a project 
leader is elected and is responsible for the 
design.  

Participation is free of charge.  

IP Rights and Release 

You acknowledge that the t-shirt design you 
have submitted is your own original work, has 
not been previously published, and does not 
contain any trademarks, logos, copyrighted 
material, or any other intellectual property 
belonging to any third party.

If your t-shirt design is selected for use by 
the American Red Cross, you acknowledge 
that you assign to the Red Cross the entire 
right, title, and interest in and to the copyright 
in your design.  If your design is selected, you 
will receive $1,000.00 cash.  You are solely 
responsible for the payment of any taxes.  The 
American Red Cross may use your design 
in any manner, including but not limited to: 
reproducing the design, selling items bearing 
the design, changing or reworking the design 
by making color or size changes, making 
derivative works of the design, using the design 
on the American Red Cross website and on 
promotional material for the American Red 
Cross, and registering the design with the US 
Copyright Office in the name of the American 
Red Cross as the Claimant.

If your design is selected, you may not 
reproduce, sell, or submit the design to others 
for any other purpose. You do, however, retain 
the right to acknowledge the use of your 
winning t-shirt design by the Red Cross.

Personal data supplied for participation will be 
used solely for the purpose of the competition.  
Participants consent to the use of their names 
and likeness in association with this contest 
and American Red Cross communication.

Contact 

For more information, please visit our web site 
at http://www.redcrossyouth.org/design-
contest.  

Questions?  Contact Sandy Tesch, Chair, 
National Youth Council, at TeschS@usa.
redcross.org. 

More about the American  
Red Cross

The American Red Cross provides relief to 
victims of disasters at home and abroad, 
collects and distributes nearly half of the 
nation’s blood supply, teaches lifesaving skills, 
and supports military members and families. 
The American Red Cross, a charity and not 
a government agency, depends on voluntary 
contributions of time, money and blood to 
perform its humanitarian mission.

Participate.  Design a tee that 
represents the significance of 
blood donation, the gift of life.  
Create something edgy, that 
high school and college students 
will want to wear.     

If your design is chosen, it will be 
screened onto 600,000 shirts 
and distributed nationwide.  Your 
design will be worn by hundreds 
of thousands of young people 
all over the United States. The 
design shouldn’t involve the logo 
of the Red Cross nor the words 
“American Red Cross.” 

Need some inspiration?  Visit 
www.givelife.org to learn 
more about blood donors and 
recipients of blood products.  


